MOYANO
‘\\\\\; “-....h;

DESIGN STUDIO



Hi,  am Oscar, an innovative graphic designer and creative with an entrepreneur spirit. | am known for creating and driving compelling design ideas,
campaigns and messaging, most times out-of-the-box. With over 25 years of experience | am a seasoned creative director, both in Traditional and Digital

medias. Please click here to see some samples of my work in various brands.

I've started years ago in Rio de Janeiro, Brazil (I went to school for Advertising) and | had a successful transition to the North American market in the year
2000. | started to freelance for small studios in Florida and | even got a scholarship offering at RISD, which | wasn't able to take but | used that as fuel to be-
come nothing but the best designer | could. | have been working mostly remote for the last 10 years and | work for many clients that operate globally. | have
had the honor to have worked for some of the world’s most recognized brands, | come armed with both creative vision, technical expertise and experience.
| am a proven leader you can count on.

I have a special talent for brand development as well implementation of brand guidelines. | am also expert in designing White-Papers, Guides, Internal
communication Assets as well conceptual design work when in time for Fresh Unique Design.

In December 2024 | finished a great journey with my last client at Act-On and | decided to take some months to finish a personal project that | call “Sagrada”
I am now ready for a new relationship on which we can make your vision to come true!_also feel free to take a look at ALLMYLINKS HERE

2@ act-on

% CENDYN

ACHIEVE HEALTHMANAGEMENT

All designs presented in this PDF are pieces that are 100% designed by yours truly. MoyanoDesign.com (site under construction)



https://moyanophotography.com/design/brands.html
https://moyanophotography.com/design/brands_acton.html
http://sagradaart.com
http://oscarmoyano.com
http://moyanodesign.com
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Logo Design

One of the Biggest satisfactions
| get is when | have the chance
to create a logo that reflects
what my clients dreams at night.
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2@ acton

Act-On. May 2022 / January 2025

| had the great honor of been part of
the rebranding for Act On.

We started with concepts of colors
and communications that gave us the
final rainbow approach. Act-On was

a heavy on vector illustration type

of design. We moved eventually to a
more dynamic photo based designs.|
am also a photographer, for me it was
a natural progression to eventually
bring the human side more with
photography

Guides

Act-On guides, brochures, internal
communications are quite fun to design
as the language we have chosen is simple,
colorful and fun to follow.

>>> CHECK MORE HERE!
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The Path Toward Perscnakization

Understand Your Business Pasition

Lay the Groundwork

Orive Traffic and Conversions!

Remain Top of Mind

Test. Seore, and Optirize

L]
2:Lay The Groundwork

Dot find customers for
your products: find
prducts o your

tomers.

N —
Step 2:
Describe Your Individual Personas

2@ acton

Making these fun to read while building
brand loyalty is really important.
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Finding Images, the right way.

Part of our constant brand
evolution is looking for better
ways to communicate.

Been a photographer it helps
me find visual solutions that
makes the brand move forward
in the right direction!

>> NEXT PAGE
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THE REVENUE

3 CENDYN

RE-OPENING

TOOLKIT

A GUIDE FOR HOTELIERS

An great past relationship

Feb 2014 / April 2021

It is difficult to condense all my work
thus far performed for Cendyn in
some few pages but | have managed
to collect the some samples here.

Guides

Cendyn guides have rich content and these
can be a bit technical and very industry
specific. | design these pieces regularly and
the main goal is to make them as fun as the
great content. So | team up with them and
we carry on our design philosophy.

>>> CHECK MORE HERE!

>> NEXT PAGE


https://moyanophotography.com/design/brands_cendyn.html

MOYANO
T~

DESIGN STUDIO

- CENDYN

WITH CR

A GUIDE FOR HOTELIERS

o

X

3 CENDYN ,{

GREEN MARKETING

>>BACKTO TOP

- CENDYN

6 PASOS ESENCIALES PARA DESERAR

TESTS A/B

DE MANERA CORRECTA

e B grus PN SREBITERE T Wb,
comens akectrénicos y markating dgial

> CENDYN

PREP DI
MARKETING STRATE
or WITHOUT C

- CENDYN

3 CENDYN'

A hotelier's guide to

CCPA

{CAUFORNA CORSUMER PRIVACY ACT)

Guide Covers

When these covers are designed,
normally | make sure all the elements
are unique, so what to looks like ONE
GRAPHIC, is actually a combination

of many. That makes each cover unique
and exclusive for the client.

>> NEXT PAGE
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Miscellaneous Advertorials

Some special pieces that we
got some recognition within the
industry.

3 CENDYN

DECODE THE GUESTPRINT

> CENDYN imaker

CONNECT WITH YOUR GUESTS
OM THEIR UNIQUE JOURNEY

HOTEL CRM

REVENUE STRATEGY

HOTEL SALES SOLUTIONS
DATA-DRIVEN DIGITAL MARKETING

YOUR GUESTS ARE UNIQUE.

Your guests are unique. Their passions, journeys and personality traits supersede demogrophic categories. Guests

expect senvice bosed on subthe nuon y from the ones they don't

details, in the channels they prefer

Eachg

profile is like @ ingerprint, lecving behind favorites, ikes, disiikes. and destination offers swiped away.

W Vish CENDYN.COM VISIT CENDYRL.OOM
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ACHIEVE HEALTHMANAGEMENT

A new relationship

Achieve Health management it’s a
new and client with new amazing
challenges that are been able to
successfully reach.

Started with the logo and now we are
moving in depth and currently we are
designing their new website and much
more.

ACHIEVE HEALTHMANAGEMENT
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Florida Atlantic University
Jan 2009 - Jan 2011

Campus Ongoings

| had the true honor to work for
the Florida Atlantic University,
during that time | was responsible
of designing their most challenging
projects.

Projects such:

Internal communications

Large signs designs

Large building wrapping designs
Websites

First Campus touch screens.
First Mobile App.

These designs have aged well
considering they are from over
a decade ago.

>>> CHECK MORE HERE!
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WINNER:
2016 GD USA
American Wel

Design Award
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Jarden Consumer Solutions

Sep 2014 - Sep 2017

Website Design - Mr. Coffee

Designing the all new website for Mr.
Coffee was quite the challenge, yet, we
managed to achieve a great result which
resulted into an increase of traffic well
beyond any expectations.

My roll was to design a more accessible
and fresh design that accommodated -at
that time- the new logo, which was itself
very strong.

| also worked in parallel with the tradi-
tional/print/packaging creative teams
incorporating my new design approaches
and solutions into their packaging.

The previous “Mr. Coffee” website was
already successful but in a very urgent
need of refresh. These designs were
executed in 2016 and their website still
carries the same values which only
demonstrates the vision utilized and the
priority he had on having a design that
could stay for a long run still fresh.

We were also honored to receive the
‘2016 GD USA - American Web Design
Award”

>>> CHECK MORE HERE!

>> NEXT PAGE
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W FoodSaver

MORE WAYS

MORE WAYS

MORE WAYS

VACULIM SEALERS
MORE WAYS.

VACULM SEALERS
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]ARDEN

Website Design - Food Saver

At the time | was asked to design this
website | was aware of the importance
of this project. Food Saver was their
biggest most successful brand and
anything related to a major change
was very challenging.

The entire process from the beginning
was very intriguing as | was able to dive
deep into a market that is very specific
but the brand needed a major redesign
in their Digital side.

Many of my graphical elements were
adorpted by their traditional design
department.

Reception was incredible and | was able
to make all teams involved happy and
more importantly .. the audience, not
only they loved the new design but also
embraced the brand as the response
was very positive.

>> NEXT PAGE
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Website Design - Crock Pot

This was a beautiful experience as this
is such traditional “All American” brand
to me, dear to my heart as | always
understood the meaning of this brand,
family, community ... great food!

Their previous website was also dated and
in need of a major redesign. | was lucky to
be give the chamce to design this one from
the scratch.

The feedback and reception for this entire
new design was very heart warming and a
sucess.

DINNER TIME. ANYTIME.
TOTAL CONTROL FROM
ANYWHERE

B Crockfor
- Tood Wiasanrs
5

! 3 £19™

[ eeu ]
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Fresh + Frash + Fresh + Fresh +
Easy Versatile Professional Blend "N’ Go

A FRESH TAKE
ON BLENDINLI

Fresh Flaver

| WATCH VIDED

Fresh + Fresh +
Versatile Professional Blend 'N' Go

Versa®s Paroemance Bienders My iendid ilencers.
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WINMNER:
2015 GD USA
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Microsite Design
Oster Blending/Fresh Ideas

These were two Microsites designed
for Osters specific users. The brand
demanded for the designs to
incorporate their existing interface

to be applied and yet we managed

to design a fun, youthful and enticing
experiences.

We received two “American Web
Design Awards” from Graphic Design
USA, these out of 1,100+ Entries (a
record of entries in fact)

| truly feel humbled when my designs
achieve great levels of excellence.

WINNER:

2015 GD UsA
American Web
Design Award
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Oster - Miscellaneous

Oster F . _ ’ .
L GROOMING Ll TRAIvIVG This was a very unique 8'x24" long print

that Oster featured in some trade shows.
We combined illustrations with footage.
It was quite the hit.

Various digital / Social media assets for Oster

>> BACK TO TOP >> NEXT PAGE
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Microsite Design
Oster Blending/Fresh Ideas

An internal project circa 2015.
_____ o At that time this was an incredibly
challenging design for the guys at
the traditional design teams at Jarden.

| managed to achieve such design
critearias and we moved website design
for further advancement of the brand.

I~

Designing the dynamic images of the
fruits around the unit was to me very
important as this product MAIN
REASON to exist was the fact that it
could make juicing easier and yet still
maintain organic freshness.

| believe this project was canceled as
Jarden was been purchased by Newell
Brands. Jarden moved out of Florida
ending our incredible relatioship.

WHAT'S IN F
THE POD? _ {7

OHLY THE
GOO! 2]
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dMaDEUS

Shape the
future of travel

dMaDEUS

Let's Shape Together

dMaDEUS dMaDEUS

Shape the

future of travel
Shape the
future of travel

 amapEus

+

Can you imagine Can you imagine
checking in to the moon? checking in to the moon?

Join us on & jourr re at
shapethefutureoftravel.com/narthamerica dMabDEUS shagathfuture

Amedeus Nort America /
Global

Nov 2009 - Jan 2014

| have worked as Freelance Art
Director for Amadeus North America
for a bit over 4 years. My roles were
Art Direction and Photography.

| ' was part of the continuous design
of the old branding but due our
successful relationship | earned the
honor to be in charge of many new
design ideas and concepts after they
came with a new global design.

>>> CHECK MORE HERE!
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Shape the
future
of travel
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A new era of online travel

intelligence

Amadeus Guides /
New Branding

| was in charge of the full
implementation and global
adoption of the new Amadeus
design standards for the
millennium.

This one was one of my favorite
pieces as the new approach was
very exciting and fun to develop
with their teams.
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Always in sync with Amadeus dMAdDEUS

Book Amadeus Altéa carriers and benefit from the industry's leading community-based platform

Amadeus provides a technology platform
that serves both travel professionals and
airlines. Amadeus Altéa, our airline
passenger service solution used by

120+ airlines, provides agents access

Waork faster Improve your accuracy
d

Increase your productivity Increase your profitability

to the same platform, and delivers Trawel professionals Travel professionals Travel professionals Travel professionals
these benefits: 79% say it's faster 82% believe it is more 93% say working with 86% see greater value
reliable® Amadeus is more booking with
effective* Amadeus®

© From Studrenest “Sratem User e - Beredts
2 Trareet Ageocoen.” Mirches Resewsch, 3010

Altéa users

Other GDS providers

Miss out on benefit: - ] ) i

The Altéa advantage

1-BEB-AMADEUS (US.)
1-888-611-5554 (Canada)
salesinguiries@amadeus. com
wwwLamadeus.com

il fin] > | B0
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Amadeus - Infographic

A great example of the first
wave of “cool infographics”
this particular piece was
designed in 2013 and it
has aged relatively well.

>> NEXT PAGE
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{HERE TO BUY

© Disney

Play Along Toys

January 2008 / Januray 2009

Play Along. One of my first major
true challenges as designer.

Designing for these well known
global names was thrilling and the
memories are truly forever.

>>> CHECK MORE HERE!
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Significant Brands

My time at Play Along Toys was
very special, these major brands
demanded a lot of back and forth
communications with the guys at
Disney and other major brands
but each of these websites,
banners, digital media designs
were a ton of fun to design!

Play Along Toys was purchased

by Jackson Pacific and they moved
to Malibu CA. At that time relocation
to me was not a proposition | was
open to.


http://moyanodesign.com/narnia/

